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Ford s siding with the State of California n a federal fawsuit i
challenging California’s decision o impose tough new emjssions <HE LEAD

rules on the engines used in big trucks ang industrial equipment Sﬁmﬂfggz’% o
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US Class 8 Sales in May Glirmt, Past 20,000, Adding to Recent Upcoming Webinar
Momentum

USS. Class 8 retail sales in May rose 13.9% compared with a year ATO Performance
sarlier to just clear 20,000, Wargs Inteligence reparted. A trend is Measurement 2022: A priyen
+ building. Sales in the two previous montha also percolated higher Guide

Sales were 20,713 compared with 18,187 in ne, 2021 periog, June 23

S c R I B ERS North American Class 8 net orders dipped in May to 13,300
units, according to preimina 2
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fotal since November 2027, May order activity was down 135
month-over-manth and down 43 Year-over-year. Class 8 orders

have totaled 270,000 units pyer the last 12 months, and OEMs
2" running out of build sfots for 2022 and are still constrained by
the supply chain snarls - especially Semiconductors — and
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Heat iliness - Are Your Employees at Risk? (Sponsored
Content)

Did you know OSHA is more Yikely to visit on ays that are 0° o
higher? Summer s fast &pproaching - protect your dealership
from heat finess and stay on OSHA's goog side. Downioad the
Heat Winess Checkiist now to start protecting your employees.
Source: KPA
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Ballots for ATD Ford Line Representative Seat Due June 17

Nominations are currently being accey

Pted for the American Truck Dealers (ATD) Ford line
Tepresentative. Ballots were mailed to

the fespective member dealers on May 26 and must be
Postmarked no fater than Friday, June 17, 2022, Photocoy
to Kim Carey with ATD a¢ kearey@nada.org,

Source: ATD
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Pies are invalid, Questions can be sent

More News and Updates on ATD’s Social Media Channel

Are you foiowing ATD on social media? Jf not, follow ATD's social channels to get more updates,

news, see the Jatest blog posts ang more. Click to follow ATD on Facebook, Twitter, Linkedin, and
join our ATD NextGen group on Linkedn,
Source: ATD
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ATD.ORG
Founded in 1970, the American Truck Dealers (ATD) division
of NADA is the only national organization representing
dealers selling new medium- and heavy-duty trucks.
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Pageviews: The number of app screens or web
pages your users saw. Repeated views of a
single screen or page are counted.

Unique Users: The total number of active users.

nd -truck deaers ar

1 excited and ready to sel smarter, greaney

Stats shown are yearly.
Source: Google Analytics Jan. 1-Dec. 31, 2024
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ATD.ORG RETARGETING

Targeted banner ads are available to build brand awareness for companies
looking to reach the dealership decision-makers—the members of ATD. Cookies
track visitors at the atd.org website. The ads are then served on the numerous
websites (across 95% of the consumer web) that visitors to atd.org visit during
their regular online browsing. An advanced, real-time bidding algorithm optimizes
campaigns for maximum exposure.

Minimum purchase requirement of 30,000 impressions.

Impressions Pricing Duration

75,000 $450 Over 3 months
50,000 $400 Over 3 months
30,000 $300 Over 3 months

Ad Creative Recommendations
e |mages can be .png, .jpg or .gif. Static or animated. Maximum file size of each
creative not to exceed 200MB.
e White space works! Include enough in your creative.
e Please supply one banner ad creative per ad size listed below.

SPONSOR SPONSOR
MESSAGING MESSAGING
HERE HERE
<€300x250
SPONSOR
MESSAGING
HERE
< 180x150
< 160x600

SPONSOR MESSAGING HERE

4728x90
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ATD EDUCATION—WEBINARS

$5,000 per webinar

Package discounts:

Two (2) webinars within 12 months: $8,000 total
Three (3) webinars within 12 months: $10,000 total

Be the exclusive sponsor and presenter for a weekly webinar—part of ATD’s valuable
professional training and educational programs—and reach dealers, dealership staff and
other auto industry executives.

e Wehinars are every Tuesday; start at 1pm ET.
(presenters on at 12:30 for a precon).

e 30,45, or 60-minute run time including Q&A.

e Live webinar free to ATD members and non-members.

e Recorded and available "on-demand" through atd.org for two years.

e Average webinar registrations: 100+; the platform can accommodate up to 3,000
attendees; no minimum guaranteed.

e Deadlines and presentation requirements available on request.

e Suggested topics:

o Dealership Operations o Digital

o EV o Financial

o Fixed operations o Human resources

o Variable operations o Marketing

o Business development o Succession planning

6 atd.org
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ADVERTISING > TERMS & CONDITIONS

All contents of sponsorships or advertisements are subject to ATD’s approval, which may be withheld if the content
is determined at ATD’s sole discretion to be obscene, offensive, illegal, used without permission or otherwise
inappropriate for the requested mode of presentation, whether print, electronic or other. ATD reserves the absolute
right to reject or cancel any sponsorship, advertisement, insertion order or position commitment at any time.

DETAILS

All new and/or first time digital advertisers must prepay. No exceptions.

Insertion orders and cancellations must be received in writing at least thirty days prior to any webinar or campaign start date to avoid penalty. Some
orders noncancelable.

e Allestablished digital advertisers are invoiced monthly, unless prior arrangements have been made, and agreed to, by both parties.
e Insertion orders are considered binding contracts.
NOTICES
e ATD reserves the right to add the word “Advertisement” to any presentation that resembles editorial matter.
e Positioning of advertisements is at the discretion of ATD.
e ATD shall have no liability for errors in key numbers.
e No conditions shall be binding on ATD unless specifically agreed to in writing by ATD.
Rates are subject to change on notice from ATD.
e Liability for content of any webinars or ads (text, representation, illustration, video or other presentation) is assumed by sponsors, advertisers and
advertising agencies for any claims arising therefrom against ATD.
e ATD is not liable for delays in delivery and/or non-delivery in the event of an Act of God, action by any governmental entity, fire, flood, insurrection, riot,
explosion, embargo, strikes, labor or material shortage, transportation interruption of any kind, work slowdown or any condition beyond the control of
ATD affecting production or delivery in any manner.
e ATD will not supply proof of purchase for any adverstisment or sponsorship other than print.
WEBINARS

7

ATD retains all rights for use of the recorded webinar, which will be available on demand at atd.org for two years. Sponsor is not permitted to post the webinar
recording, but may share our link to the recording.
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