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NADA.ORG

The official NADA website—nada.org—includes links to all NADA
departments, as well as regulatory bulletins, call-to-action updates
and the popular NADA Data report on dealership financials. The | 7 P
cutting-edge, responsive website design provides user-friendly access
across all digital platforms: PCs, tablets and smartphones.
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Choice of three banners, each with a minimum 20% share of voice:
0 970 x 90-pixel banner—$2,500 (net) per month

@ 300 x 250-pixel banner—$2,500 (net) per month
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Click here to view this message i a browaer window.

sttt d” morning e-newsletter for auto-industry news.

A Headlines is the “must-read” mo - : : "
x‘é)streamlined look includes top stories of the day, lively photos ar;d V(chi]?:);%act y
compelling editorial (such as featured content, NADA blog posts ;2 Haad/mes o
the day). Seven ad placements, including sponsored content. NADA He

rown to nearly 60,000 subscribers, including dealers, general ma:c]alggerse,rcent
gutomakers suppliers and the media, with an average open rate of 18 p .

Pricing:
0 1200 x 100-pixel banner—$10,000 (net) per month

@ 400 x 400-pixel banner—$10,000 (net) per month b
(also used for NADA in-house promotions; call for availability

— t) weekly
Sponsored Content—$6,000 (ne
@ (t[:axt/copy only, no images; call for character count/complete specs)

9 1200 x 100-pixel banner—$8,000 (net) per month
@ 1200 x 100-pixel banner—3$6,500 (net) per month

. in
NADA Blog Sponsored Content—text/copy and images on both the blog and i
@ NADA Headlines; call for character count/complete specs and pricing

0 1200 x 100-pixel banner—3$6,500 (net) per month
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fess money out,
Top Stories Quotable
Ford Ranger, Tesla Models Ride High in ‘American. “We have a lot of work to do as
Made’ Car Index aboard and as a company, but
Ford Motor Co.s new Ranger truck topped a ranking of this is an encouraging start,”
vehicles that contribute most 0 the U.S. economy, whie
{hree Tesia Inc. models placed inthe top nine. The two ~Mary Barra, GM CEO,
Companies’ brands were absent from Cars.com's {op 10last  commenting on the company’s
year but stood out in the 2020 version of the automotive newly established Inclusion
sit's “American-Wade Index.” Ford's pickup and Tosia's Advisory Board, 7he Deroit

Model S, X and 3 all made their debut in the annual study. News, June 22
Honda Motor Co. matched Tesia with three vehicies n s
19P 10, but that was down from five fast year.

Source: Bloomberg

DealerBuile.

Lear why forward looking dealers
1@ witching to DealerBuit for an
enterprise lass coDMS platform

Nevada to.Join Other States in Adopting Gaifornia Zero
Emission Vehicle Rules

Nevada's governor said on Monday his state plans to adopt
(Calformia's zero emission vehicie (ZEV) mandate ang
tallpipe emissions rules even as the Trump administration
has moved to stipstates of the ight o implement such
oquirements. Nevada will b the latest tate o adopt
Calfornia's low-and zero-emission vehicle rles following
similar announcements by Washington in March and
Minnesota and New Mexico in September,

Source: Reuters

DOJ Defends Auto Industry Probe Ahead of House
Inquiry on Enforcement

The U.S. Justice Department denied poliics played a role in
its decision last year to open an antitrust investigation of four
automakers that reached an agreement with Caiitoria on
fueleffciency standards. The department said t hag a
legitimate legal basis to believe that the companies -
Volkswagen Group, BMW AG, Honda Motor o, ang Ford
Motor Co. - violated antitrust laws, according to a June 19
letter to U.S. Sen. Sheldon Whitehouse, p.R.|

Source: Automotive News

GM Names Members of New Inclusion Advisory Board
General Motors Co. CEO Mary Barra Monday named the
members of the automaker's newly formed Inciusion
Advisory Board that will work to make GM a more inclusive
company. The diverse body made up of men and women of
difterent races includes leaders from inside the company and

and other major companies comes after the doath of George
Floyd, an unarmed black man killed by a Minneapolis police
offcer, that prompted nationwide protests against racism and
police brutaliy.

Source: The Detroit News

M0 Increase Your Pre-Owned Car Saig
Profitability (Sponsored Content)

Learn how to increase your pre-owned sales profitability and
educe overhead at your dealership in his free. whitepaper,

oomotielicsterind 3 Ways to Increase Your Pre-Owned A%

.gx

NADA Show 2021 Expo Update

Car Sales Profitability

The 2021 NADA. Show’s booth space application process is now open for the Jan. 21-24 eventin
New Orleans, The NADA Show is the auto industry’s premier marketplace for cutting-edge
innovations, products and technologies targeted to franchised New-car dealerships. This event
offers industry leaders and Product suppliers the ultimate face-to-face platform where business
gets done. For more information and to apply for booth space at the auto industry event of the

atexpo@nada.org or 703.821.7141.
Source: NADA

NADA Issues New Driven Guide on Reopening Your Dealership

A Dealer Guide to Reopening Your Dealership During a Pandemic brings together

Qumsto  The Fleot Versus Retail Disconnect in Mays
Sales Numbers

Riding the Tidat Wave of Of-
Lease Vehicles (Sponsored Ad Conten)

#WomeninAutomorive: Video
Competition

NADA Show 2021 wil be mors important thag
©ver, as we face ongoing challenges and Whopping 72%in May, while retail sales only
RgVigate anew era of business for dealgy fell by 17%.

: NADA ‘Source: NADA

Fleet sales were down year-over-year by a

nada.org
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HEADLINES PM -
II\:‘D'fIL:ead//nes PM—the most recent addition to NADA's digital % H EA D L, N ES PM P

‘ i Visit USISubs\cmbe
offerings—complements the popular NADA Headlines mo.rnmg y
e-newsletter. NADA Headlines PM takes the hottest a.uto-l.ndustry ne
items of the day and condenses it into a few quick, bite-size updates.

Closing Numbers

* Dow: +0.59%, up 153.50, close 26,024.96

. . . . . and * Nasdaq: +1.11%, 110.35, close 10,056,47
, utomotive stock ticker—nhighlighting the daily movers ¢ o ‘W“i‘eommﬂwms
st facturing—and an interesting “fact of the * Ol O +2.14%, up 0,85, closs 40,66
shakers in auto retail and manufactu .g e ot e
day,” perfect for any cocktail conversation. Reach nearly 60,

* Lithia: +4.59%, up 6.54, close 148.05

and benefit from an average open rate of 18 percent. * CarMax: +2.27%, up 2.09, close 93.96

* Penske: +2.22% up 0,85, lose 39,05
Top Movers in Auto Manufacturing

Pricing: 3 Beias B

@ 1200 x 100-pixel banner—$5,000 (net) per month " T 09% 1 020, coss 679
Other Top Movers in Auto

@ 1200 x 100-pixel banner—$4,000 (net) per month .

* AutoWeb: -8.30%, down 0.12, close 1.17
* Continental: +4, 97%, up 0.47, close 9.93
* Valeo: +3.90%, up 0.46, close 12,26

& MOVE tesbeote s masermar, RS <= -
3 {

End-of- Day Recap

* Toyota Motor Corp said on Monda
originally planned, as it gradually
due to the coronavirus pandemic.

y it would make 10% fewer vehicles next month than

resumes output following factory closures earfier this year
The Japanese automaker said it planned to make 71,000
fewer vehicles globally in July than its original goal of about 700,000. While production has

Yet to return to normal, the July reduction is smaller than the 209 output cut for June,
Source: Reuters

* Ad agency Tier10 now shoots two versions of the commercials it makes for auto dealerships
and manufacturers: one with people wearing face masks ang one without. Advertisers have
aresponsibility to produce content that is relevant and empathetic toward what consumers
are dealing with, Tier1Q co-founder Scott Rodgers said. Having both versions of an ad lets
the agency easily re-edit it as mask usage becomes more or less common,
car or service a car, Someone's going to show up with a mask on,"
Souree: Automotive News

"When you buy a
Rodgers sajd.

and April. May showed improvement as sales were down Just 19 pe
Source: Automotive News
Automotive News

* As automakers fill voids in their product fineups with new vehicles and return to segments

they abandoned, a growing number of nawly launched vehicles h

ave lamvh‘ar-sounding
names. Whilg the calendar says 2020, nameplates that disay

Ppeared in the early 2000s, the

1990s and in some cases even longer ago have returned in updated form. And more are on
the way. Last month, Toyota revealed a new two-row,
between the RAV4 ang Highlander. But the sleek mod

Source: Automotive News
Adtomotive News

hybrid-only midsize crossover to slot
el came with an old name: Venza.

MIKACLE IN A CAN T

SIMPLY BRILLIANT OUR BEST BASECOAT EVER ; &
GAME CHANGER #SMWoafnshactaions
e

media platforms, We've $een glimpses of the new truek in spy photos and illustrations, and
Ford has now released an officiaj teaser image that shows the F-150's LED lighting
signature.

Source: Car and Driver
~arand Driver

nada.org
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NADA BLOG
The NADA blog is the editorial home for all public-facing messaging from NADA, as
well as the best resource for news relating to automotive retail. In 2019, the NADA
blog generated more than 188,000 page views from 111,800 unique users. These
numbers are currently on track to triple in 2020. If your goal is to get in front of
leaders in the automotive retail space, this popular news site is sure to do the trick.

Pricing:
0 Sponsored Content—text/copy and images; call for character count/complete
specs and pricing

@ 300 x 250-pixel banner—$10,000 (net) per month; 100% SOV
@ 970 x 90-pixel banner—$8,000 (net) per month; 100% SOV
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NADA EDUCATION—WEBINARS

$5,000 (net) per webinar

Be the exclusive sponsor and presenter for a weekly webinar—part of NADA's
valuable professional training and educational programs—and reach dealers,
dealership managers and other auto industry executives.

Webinars are every Wednesday, Noon-12:30 ET

Free to NADA members and non-members

Recorded and available "on-demand" through nada.org for two years

Up to 1,500 attendees (no minimum guaranteed)

Deadlines and presentation requirements available on request

Suggested topics: N

o Dealership Operations ~
o Fixed operations r

o Variable operations

o Business development -
o Digital ég
o Financial

o Human resources

o Marketing

o Succession planning

Sales Contacts

Michele Schaner 703.821.7146 mschaner@nada.org
Joe Phillips 703.821.7155 jphillips@nada.org
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ADVERTISING » TERMS & CONDITIONS

All contents of sponsorships or advertisements are subject to NADA's approval, which may be withheld if the content
is determined at NADA's sole discretion to be obscene, offensive, illegal, used without permission or otherwise
inappropriate for the requested mode of presentation, whether print, electronic or other, at the convention center

or otherwise associated with the NADA Show. NADA reserves the absolute right to reject or cancel any sponsorship,
advertisement, insertion order or position commitment at any time.

DETAILS

e |Insertion orders and cancellations must be received in writing at least thirty days prior to any webinar or campaign start date to avoid
penalty. Some orders noncancelable.

e Al digital advertising placements are invoiced monthly, unless prior arrangements have been made, and agreed to, by both parties.
e [nsertion orders are considered binding contracts.

NOTICES

e NADA reserves the right to add the words “Advertisement” or "Sponsored Content" to any presentation that resembles
editorial matter.

e Positioning of advertisements is at the discretion of NADA.

e NADA shall have no liability for errors in key numbers, advertisers’ index or booth number information.

e No conditions shall be binding on NADA unless specifically agreed to in writing by NADA.
Rates are subject to change on notice from NADA.

e Liability for content of any webinars or ads (text, representation, illustration, video or other
presentation) is assumed by sponsors, advertisers and advertising agencies for any claims arising
therefrom against NADA.

e NADA s not liable for delays in delivery and/or non-delivery in the event of an Act of God,
action by any governmental entity, fire, flood, insurrection, riot, explosion, embargo,
strikes, labor or material shortage, transportation interruption of any kind, work
slowdown or any condition beyond the control of NADA affecting production or
delivery in any manner.

e NADA will not supply proof of purchase for any adverstisment or sponsorship
other than print.



