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The views and opinions presented in this educational program and any 
accompanying handout material are those of the speakers, and do not 
necessarily represent the views or opinions of NADA. The speakers are not 
NADA representatives, and their presence on the program is not a NADA 
endorsement or sponsorship of the speaker or the speaker’s company, 
product, or services.
Nothing that is presented during this educational program is intended as 
legal advice, and this program may not address all federal, state, or local 
regulatory or other legal issues raised by the subject matter it addresses. The 
purpose of the program is to help dealers improve the effectiveness of their 
business practices. The information presented is also not intended to urge or 
suggest that dealers adopt any specific practices or policies for their 
dealerships, nor is it intended to encourage concerted action among 
competitors or any other action on the part of dealers that would in any 
manner fix or stabilize the price or any element of the price of any good or 
service.
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3The Best Things In Life Make You Sweaty2Experience
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4Neuroplasticity & MRII’m Hungry
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5Reptilian Brain
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6Cognitive Bias - Attentional

Dating Your Boss?
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7Getting Familiar
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8Cognitive Bias - Anchoring
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9Cognitive Bias - Anchoring



#NADA2016

10Nine and Signs
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11Cognitive Bias - Impact
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12Cognitive Bias – Zeigarnik
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13Cognitive Bias – “Cochran”
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14Cognitive Bias – Peltzman Effect
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15Web-sifting
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16Homogeneous
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17Cognitive Bias – Ambiguity Effect
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18Cognitive Bias – Cheerleader Effect
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19Cognitive Leanings - Priming
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20Cognitive Leanings - Contrast
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21Cognitive Leanings - Eyes
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22Cognitive Leanings - Eyes
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23Cognitive Leanings – Thin Slicing
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24Cognitive Leanings - Perspective
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Let Go Of My Ego! 25
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26Cognitive Bias - Reactance
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27Cognitive Leanings - TMI
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28Your Brain
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29THE Element
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30Elements
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31Name Change?What’s In A Name?
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32Color Me Red
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33Got A Smoke?
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34Elements
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35Smell
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36Attenuational Hypothesis
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37Jingles
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38When In Doubt?Everything Speaks
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39Victory?
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40Defeat?
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41Gives You Wings
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42In The Air
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43On Your Feet
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44Brand Grenades
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Bad Endorsements…



#NADA2016

46Safe Celebrities
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47Safe Celebrities - Parody
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48Safe Celebrities - Parody
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49Safe(ish) Endorsement
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50Choosing A Media
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Please visit the NADA Pavilion in 
the Expo Hall for information on 
accessing electronic versions of 

this presentation and the 
accompanying handout 

materials, and to order the 
workshop video recording.
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