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The views and opinions presented in this educational program and any
accompanying handout material are those of the speakers, and do not
necessarily represent the views or opinions of NADA. The speakers are not
NADA representatives, and their presence on the program is not a NADA
endorsement or sponsorship of the speaker or the speaker’s company,
product, or services.

Nothing that is presented during this educational program is intended as
legal advice, and this program may not address all federal, state, or local
regulatory or other legal issues raised by the subject matter it addresses. The
purpose of the program is to help dealers improve the effectiveness of their
business practices. The information presented is also not intended to urge or
suggest that dealers adopt any specific practices or policies for their
dealerships, nor is it intended to encourage concerted action among
competitors or any other action on the part of dealers that would in any
manner fix or stabilize the price or any element of the price of any good or
service.
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The Path to Purchase

The modern customer journey is complex.

It’s important to understand the key moments that
can inspire people to buy from you.

MORE OFTEN AN MORE OFTEN THE
ASSIST INTERACTION LAST INTERACTION

o 0 0 o -
Organic Ref I Brand Direct
Search Paid
Search
#NADA2016
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, are in-market for 3-
0)
16.7/5 total hours in 2015 890y months or less

15.5 83%
81%
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6 3%enter market not entirely
certain on a model
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Online Research Drives Offline Decisions

o=

Visiting 1 to 2 dealers 56%0 of buyers test
versus 5 in 2005 drive 1 vehicle or less

#NADA2016
NATIONAL AUTOMOBILE DEALERS ASSOC I AT | O N [



Purchaser Trends

switched from previous
brand owned

-
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HADA

The Path to Purchase: Online Shopping

l&s

of auto purchaserO p(&arch time is
spent on digital
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Visited OEM
website watched video on
YouTube
Searched on browsed

Google

Looked at photos

newspaper ads

loan calculator on

read professional

review

Saw a TV ad

3rd party site

influenced by

searched on
mobile

online ad
In-marl Visited a brand’s watched
m-market auto i V|deo ad
shopper social page
Inquired family,
friends
colleagues

NATIONAL

| search dealer
inventory on Tier 2

Built-and-priced on
OEM site

_—

located a dealer

requested a quote
online

visited dealer
website

visited
newspaper site

filled out a form

L

from mobile

clicked
display ad

used model
comparison tool

24 average touchpoints, 19 are

digital

AUTOMOBILE DEALERS

ASSOCIATION

read consumer

reviews

NADA
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used mobile
on lot

test drove a
vehicle

visited a
dealership
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The Role of SEO and SEM

SEO and SEM work together to reach shoppers at
key points in their purchase process.
We’ll show you how.

#NADA2016
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The Role of SEO and SEM

(]
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Search is the #1 source purchasers use to
learn more about vehicles

searchengines NN 3% .

regionald:alergsites e —————— Search also cited

professional review sites [T 269
social media I 25% as...

S 25%
E
S 21% o #2 source to
_;1;: compare features
——
I 20%
I 20% #2 source to
—— : :
_122 discover vehicles
I 17%

consumer review sites
classified/listing sites
manufacturer sites
video sites

dealer sites

magazine sites
auction sites

third party sites
online mapping tools
newspaper sites
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The Role of SEO and SEM

Six out of ten shoppers start the vehicle buying
process unsure of what car to buy.

e: Automotive Shopper Path to Purchase, Millward Brown Digital and Polk, September 2015
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Organic Search

Early in the process, shoppers are identifying their
needs and browsing to narrow down their options.

Google

New Cars Springfield
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Organic Search
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Shoppers are comparing vehicle features

eoe | G SUVs with the best MPG -~ x ||

€« > . https://www.google.com/#q=SUVs+with+the+best+MPG

i Apps [ Stock Photos o =

"4 Minbox  The PPC Food Pyra #2016 C

Log: & 0C Lettering & @

SUVs with the best MPG

Google

Al Shopping MNews Images Videos More ~ Search tools

About 13,800,000 results (0.49 seconds)

Top 10 Gas Mileage SUV's - Autobytel.com
1 www.autobytel.com/Best-SUV-Mileage ~
Find Out Which SUV Get's the Best Gas Mileage. See Our Top 10 Results

Official Mazda CX-5 Site - Check Out The 2016 Mazda CX-5

"1 www.mazdausa.com/CX-5 v
Explore Inventory & Special Offers.
Ratings: Maintenance prices 8/10 - Design quality 8/10 - Appearance 9/10
Request a Quote - Special Offers - Search Inventory - Locate a Dealer

Chevrolet SUVs - Chevy Has A SUV For Every Need

71 www.chevrolet.com/SUV ~
Compare The Full SUV Lineup
Models: Corvette, Camaro, Colorado, Tahoe, Malibu
Fuel Economy: Vehicles to Fit Your Lifestyle

Most Fuel Efficient SUVs of 2015 - Kelley Blue Book
www.kbb.com/most-fuel-efficient-cars/suv/2015/ ~ Kelley Blue Book ~

Most Fuel Efficient SUV's of 2015 - Whether you've got a long daily commute or always
stay closer to home, ... Looking for a new sedan that gets great MPG?

NATIONAL AUTOMOBILE DEALERS ASSOCIATION

s)n

NISSAN® SUVs

www.choosenissan.com/SUVs ~

4.3 Wi advertiser rating

View Our Full Lineup of New Models.

Research, Design, Price, & Locate.

§ 2712 Laurens Rd, Greenville, SC
(B54) 254-7700

2015 Dodge® Durango SUV
www.dodge.com/durango -

More Out Of Every Mile.

See Features & Find A Local Dealer.

SUVs With Best Gas Mileage
www.edmunds.com/FuelEconomy ~
Fuel Economy Info at Edmunds.com
Find Gas Prices & MPG Info

2016 SUV Gas Mileage

#NADA2016



17

Organic Search

Claiming your page is a no cost way to improve your
search result ranking and helps shoppers find you.

faim - — e
=S o= -—==— Eli\%s : .'
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Mobile

Think people are just driving by and stopping in?

84y

of consumers will
use a mobile device to search
for your hours and locations.
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Mobile

Google

Nissan Altima X ﬂ
ORE ~

WEB IMAGES NEWS

Tales of the Trailhawk - Rubicon Water
Fording (Episode 6 of 10) | Jeep®
43,968 views

T g 4 [+ ]
2015 Nissan Altima

Www.nissanusa,

o~

of in-market auto YoY increase of mobile of auto YouTube views
searches occur on traffic to Tier 1 sites occur on mobile
mobile
#NADA2016
NATIONA./L AUTOMOBILE DEALERS ASSOCIATION



20

Mobile

Two areas fueling increase in digital research time

time spent watching auto videos time spent on mobile

You([TT)
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Video

Online video is #1 ad format for purchasers “to learn more
about vehicles they hadn’t considered”

onine vceo s | 35
e
e—,—,———————————

crio I 7%
srocure | 7%
o [ 2o
T =]
g ——————————

vewspaper . | > \(111] Tube

outtoor o | 2%
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Online video ads also cited as...

#1 ad to drive discovery of new vehicles

#1 ad to influence which vehicle to
purchase

#NADA2016
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Video

From virtual test drives to vehicle walkarounds,
shoppers are “kicking the tires” online.

YI]I.I TIJI]B 2016 online test drive

-t |
R 1) Sk o
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Video

Ask yourself:

e Canvisitors find what they’re looking for?

e Have we highlighted our top-selling models?
e How does our store’s YouTube channel look?

#NADA2016
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From video research to online reviews, social medla plays
a key role in decision making.

.\ e es\m“

—aakeefl f\ &\\
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Social

In 2016, it is estimated there will be

2 .1 billion

users worldwide,up from1.4 billion in 2012.
source: Statista

social network

#NADA2016




Social

You don’t need to be on every

social channel. :;
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Referrals

Social media is also a source for referrals.

. Jacob Dooling
2 months ago

% & Buying my first car | wasn't sure what to expect. Steve in sales was extremely friendly,
knowledgeable, and honest. | was impressed by him and he managed to find me a great deal on a 2008
Scion! Thanks Steve Zwobot!

Response from the owner 2 months ago
Jacob, Congrats an your first new carl

#NADA2016
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Referrals

Did you know?

of people trust online reviews

written by other consumers as

much as they trust recommendations
from personal contacts.

I

Source: Bright Local
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Referrals

A negative review is neutralized in consumers’
minds when you respond in a timely, friendly,
helpful way.

#NADA2016
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Paid Search

For branding, you should

spend more on mobile
than desktop.

#NADA2016
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Paid Search

With mobile screens, fewer results show.

Adjust your mobile bid upward so customers don’t
have to scroll to find you.
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_________ vfuu]
Google

pizza hut x H

WEB  MAPS  SHOPPING  NEWS  IMAGES

PizzaHut.com - Pizza Hut® $6.99 Any Deal @

wwnw.pizzahut.com/

2 Medium Pizzas, $6.99 Each w/ Your Choice of
Any Toppings. Order Today

Hand-tossed crust - Great deals online

Order Online

A Taco Bell & Pizza Hut
Express - DinelnOnly %
Eath St GALL
Open until 2:00 am

<

o]
m]

Brand searches
with local results

AUTOMOBILE DEALERS

vA W 10:50
Google

pest control X H

WEB  MAPS  NEWS  SHOPPING  IMAGES

Tick Control Spraying - Tick Season Is Here @
- tickeontrol.com
www tickcontrol.com/Tick_Extermination

Call Today For Professional Tick Control.
Keep Ticks Away - Bug Contral For Parties
Services - Contact Us

Call: (877) 792-6507 @

wuworkin.com/pest_control

Talk to the Experts at Orkin Now! Tust 100 %,
Years of Experience. call

Terminix® Pest Control - @
TerminixPestControlOffers.com
%) www terminixpestcontroloffers.com/

< (0] (]

Non-Brand searches

ASSOCIATION

Being aware of mobile real estate

For both branded and unbranded search moments

L vius]
Google

clinique makeup X E

WEB  SHOPPING  IMAGES  VIDEOS  NEV

Clinique.com - Clinique™ Free 8-PC Gift @

7] m.clinique.com/
Frea 8 Piece Gift w/ $27 Purchase. Free Shipping &

Happy Mini w/ $50.
Free Samples - Skincare - Makeup - Fragrance

Shop Makeup
15% Off Your First Order

Top Selling Skincare

New Arrivals
Cinique - Siin Care and M. .
Download on unes
5 Q O

Brand searches

5

#NADA2016
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Paid Search

88%

OF CLICKS ON
MOBILE SEARCH ADS
ARE INCREMENTAL
TO ORGANIC CLICKS

Mobile ads also drive incremental clicks

#NADA2016
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Paid Search
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GQ gle cars for sale

Organic search rankimpacts
the nu m ber Of I ncremental About 758,000,000 results (0.49 seconds)

Cars for Sale at CarMax - carmax.com

[ www.carmax.com/ ¥
CIICIG 4.2 JcdkJ rating for carmax.com
CarMax is a Great Place To Start. Search For Your Next Used Car Here.

Ratings: Vehicle history 10/10 - Vehicle details 9.5/10

Cars For Sale - Find the Right Car for Your Needs
www.cars.com/ ¥

Use Our Advanced Search Tools Now!

Shop with Confidence - Save & Compare cars - See Dealer Reviews

Accredited A+ Rating — Better Business Bureau I n C r e m e n tal

Ratings: Vehicle details 9/10 - Reviews & ratings 9/10 - Price & savings 9/10

Ad Cl | C ks are I arg e |y Under §3,000 - Under $10,000 - Under 35,000 - Under $20,000 clic I;\Sd Lrom

Cars For Sale - Autotrader.com

incremental to organic o o

Find Cars For Sale In Your Area. Compare Millions of Listings Now!

search Clicks, evenwhena . 77T Find New, Certifed and Used Cars for Sale - Autotader I

TO p www.autotrader.com/find/cars-for-sale.xhtml ~ Autotrader ~

I
I
I
. . . I Find new, certified or used cars for sale by make or city on Autotrader. See the most
brand IS the top Org anIC Org an|C i popular vehicles by make and model.
result.

Ford C:

Used Cars for Sale, New Car Dealerships, Buy a Car Near ...
www.cars.com/for-sale/ v Cars.com ~

Find a used car listed near you with our advanced vehicle search, or customize options
for your next new car and contact a dealer.

Advanced Search - Customize a New Car - Research New and Used Cars

Cars For Sale

Organic
2-4

Find used cars for sale on Carsforsale.com. With millions of cars for sale use
Carsforsale.com to find used cars and best car deals.
Used Cars - Dealer Websites - Chevrolet - Ford

Used Cars for Sale | with Free CARFAX

www.carfax.com/cars-for-sale ~ Carfax ~

A FREE CARFAX report comes with every used car and truck for sale on Carfax.com.
— — Start your searchfor 1-ownerand accideni-free cacs to get a great deal

1
1
1
1
1
1
1
1
1
1
: https:/iwww.carsforsale.com/ ~ Carsforsale.com ~
1
1
1
1
1
1
1
1
1
1

- | 1
Org anic 1 Used Cars for Sale in Mountain View, CA - Autoblog 1
! www.autoblog.com » Cars for Sale » Autoblog ~ : 9 6 (y
5+ : Search used car listings to find cars for sale at Mountain View CA auto dealers. | 0
1 1

#NADA2016
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Auto has 86% incrementality on mobile

INCREMENTAL MOBILE CLICKS BY VERTICAL*

ey
e, - | =] H ($,
P BUSINESS & CLASSIFIED CONSUMER EDUCATION & _
ATOMOTIVE INDUSTRIAL & LOCAL  PACKAGED GOODS GOVERNMENT HNANLE
86% 94% 97% 86% 94% 87%
b1 L & = - D
MEDIA & SERVICE IN ALL —
HEALTHCARE ~  MEDIAE RETAIL oLt TRAVEL TECHNOLOGY
83% 86% 86% 82% 85% 90%
#NADA2016
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Paid Search

Save money by lowering your bid on desktop.

$ 4

#NADA2016




Paid Search

e Display click is the digital
equivalent of a saturation
mailer.

e Useittoincrease brand
awareness.

e Keep all messaging
consistent.

39

Leaderboard/Banner Sizes

WERE YOUR
#1 CHEVY ¥~
DEALER

WE'RE YOUR W wrRF YOUR
#1 CHEVY Wit4 CHEVY
DEALER DEALER

AT s RS yyppp youR

WERE YOUR -——_ iR [
B CHEVY + = DOM _

DEALER

480x70 YouTube Video Ad

#NADA2016
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Email

Communicate with potential buyers via

Email
y N

#NADA2016
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[ {wlale

941-405-1420
uvtmdaiofLa&e\md.con\
Raad 64 Bradentan. AL3e208

5921 East State.

Hong,
m 855-
\”_‘_’_RT "ﬂm{ng'lgu

H

of Lakewood
Every Car Sold
Donation
Breast Cancer Awareness Fund!

ELL-OFF

ALL REMAINING INVENTORY MUST GO!

VEN

5000

16 Toyota Camnyt*

Getupto 6,000 off MSRP on any new 20

-0R- Get 00/0 APR

forupto 75 Months!™*

VIEW
INVENTORY
for only §17,999 ($230/mo), OF

2015 Hyundai Sonata SE
months!**

Hit the road in @ new
get 0% APR for up 10 75

New 2015 Hyundai
Sonata sport

2.0T and Limited 2.0T

’ OFF MSRP™"

N A r i
TIONA AUTOMOBILE DEALERS AS
: #NADA2016
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Conclusion

Understanding these SEO and SEM strategies —
and when to use them -- can help you sway
shoppers and win the sale!

MORE OFTEN AN MORE OFTEN THE
ASSIST INTERACTION LAST INTERACTION

@ ‘ _ 4 _ ‘
Organic Ref I Direct
Search

#NADA2016
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Questions
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Seven Google Secrets
You Need to Know

Please visit the NADA
Pavilion in the Expo Hall

for information on

Robert Donovan accessing electronic

CEO, DOM360 versions of this
presentation and the
Robert@DOM360.com accompanying handout

864-248-0886 materials, and to order

the workshop video
recording.

Rishiraj Chowdhury

Agency Lead, Google
@DOM360Tweets

@Google
#NADA2016

Rishiraj@google.com

650.253.2017
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