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New light-vehicle sales in February were strong, with a SAAR of 16.83 million units for the month—an increase of 1.9% compared to 
February 2019. Raw sales volume topped 1.3 million units, an increase of 8.4% compared to February of last year. Of that 1.3 million 
units, retail sales should account for over 1 million units, a slight increase compared to last February. Continuing a trend of the past few 
years, the light-truck segment continued to gain market share—with all but the van segment posting gains—while all car segments 
declined or were flat. According to a preliminary estimate from ALG, incentive spending is expected to remain the same as February 
of last year.

The sales calendar this February resulted in a distinct sales month. The additional day from a leap year resulted in two more selling days 
and five selling weekends in February compared to last year. According to J.D. Power, the last time this happened was 1992. Because 
of such an anomaly, March will have one fewer selling weekend compared to last year and only 25 selling days—the lowest number of 
selling days since 2015.  

The spread of the coronavirus (COVID-19) has sent ripple effects through the global economy, though it did not appear to affect U.S. 
vehicle sales in February. In the past week, stock market upheaval and declines led the Federal Reserve to cut the federal funds rate by 
50 basis points to a targeted range of 1.0% to 1.25%. Despite the effort to bolster business and consumer sentiment and combat 
anticipated economic fallout from the spread of the coronavirus, it is unlikely most vehicle buyers will feel any savings from these rate 
cuts in the short term. More likely, the most creditworthy individuals could see lower rates on auto finance contracts. Dealers also may 
feel some relief in floor plan financing costs.

Waning consumer confidence may lead to fewer new-vehicle sales in the U.S., though it really is too early to tell. Unfortunately, global 
vehicle sales will most certainly decline, with China specifically experiencing a significant drop this year. According to Anderson 
Economic Group, fallout from the coronavirus will cause Chinese vehicle production to decrease by two million units this year. 
Production stoppages have led to supply chain disruptions for auto production in other parts of the world but have yet to impact North 
American vehicle production. We expect some impact on North American auto manufacturing, but the timing and extent of the impact 
isn’t clear and depends on how long Chinese plants remain closed. As of today, we have made no revisions to our 2020 sales forecast of 
16.8 million units, but any significant slowdown in new-vehicle sales over the next few months may cause revisions to our sales forecast.  
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Market Share, by manufacturer

Percent share of market (also indicated by size of circle)

2.0%

1.8

1.6

1.4

1.2

1.0

0.8

0.6

0.4

0.2

0

-0.2

-0.4

-0.6

-0.8

-1.0

1% 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20

-1.2

-1.4

-1.6

-1.8

-2.0%

● Gain  ● No change  ● Loss
All figures are year to date/year-to-date changes.

*Other is Jaquar/Land Rover, Mitsubishi, Mazda, Tesla, Volvo

 

Market Share, by powertrain
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Market Share, by segment
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 Feb 2020 Y/Y % Jan - Feb 2020 YTD/YTD %

Total Car 4.27 -10.5% 4.29 -14.0%

Total Light Truck 12.56 6.9% 12.59 8.4%

Domestic Light Vehicle 13.08 3.2% 13.12 2.6%

Import Light Vehicle 3.76 -2.1% 3.75 -1.8%

Total Light Vehicle SAAR 16.83 1.9% 16.87 1.6%

U.S. Light-Vehicle Sales
(Seasonally Adjusted at Annual Rates)
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