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The views and opinions presented in this educational program and any accompanying handout material are those
of the speakers, and do not necessarily represent the views or opinions of NADA. The speakers are not NADA
representatives, and their presence on the program is not a NADA endorsement or sponsorship of the speaker or the

speaker’s company, product or services.

Nothing that is presented during this educational program is intended as legal advice, and this program may

not address all federal, state, or local regulatory or other legal issues raised by the subject matter it addresses.
Program participants should consult with their attorney to obtain advice with respect to any particular legal matter.
The purpose of the program is to help dealers improve the effectiveness of their business practices. The information
presented is also not intended to urge or suggest that dealers adopt any specific practices or policies for their
dealerships, nor is it intended to encourage concerted action among competitors or any other action on the part of
dealers that would in any manner fix or stabilize the price or any element of the price of any good or service.
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POLITICO

Finance & Tax Morning Money Newsletter

Friday edition; Capital Risk

Trump administration declares CF PB
funding illegal
The decision, disclosed in acourt filing, putg the Consumer Fip

on track to shyt down in ‘;

ancial Protection Bureay
arly 2026’ when its rémaining cag}

1runs out,

Acting CFpB Director Russ Vought announced in 3 court filing that the agency would run o
Operate early next Year, paving the way for a fuyl( shutdown of the age | Francis Chung,

By MICHAEL STRATFORD
11/11/2 9 12:04 pMm

The decision, disclosed in a court filing |

ate Monday, marks the
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FEDERAL TRADE COMMission . Advice ang News ang About the
PROTECTING AMERICA'S CONSUMERS Enforcement . Policy Guidance Events - FTC Q

Home / Business Guidance / Business Guidance Resources

| Automobjile Dealers and e FTC’s
; Safeguards Ry]e Frequently Asked

J Questions

Tags: Automobileg Finance Privacy and Security Data Security Gramm—Leach-BHley Act

A. Safeguards Rye 101

“ 1. What is the FT (g Safeguards Rye?
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Best Practices tor Tracking Consumer i
— \Website Activity a

\

. . ) What Dealers Should Know Anout Website Tracking \
Website tracking IS used to enhance the customer’s experience hy \‘
optimizing websites to user preferences and suppomngthird party Dealers should know what tracking IS ocourring on |
tools like chat platforms oF targeted ads. their websites SO customers aré informed and the \
privacy notice i accurate, including: |

cookies, ixels and other trackin technologies are common across |
) b . ) . . ) . o \Who collects the data. |
virtually all industries and sectors t0 track customer pehavior. But it1s : \
o Whatdatals collected. \

important that dealers fully understand these technologies and utilize
o How the collected data is being used.

them in a way that protects consumer privacy. The failure t0 do so can

put you at risk of violating the 1aw- o What third parties are receiving the data. \
|
‘\
WEBSITE BANNERS OBTNN\NG CONSENT \
The most common way websites obtain consent for collecting consumer information and informing consumers about what information will \
pe shared with third parties is a pop-up panner where consumers can indicate what information can be collected and shared. \
Banners SHOULD: Banners SHOULD NOT: \
o Mllow conSumers 1o make 2 clear, conspicuous, and affirmative o Misrepresent what data will be collected and shared. \
choice to 0pt-in 10 information collection and/or sharing: o Infer consent from hovering over, MUting: pausing, of closing @ window-
 Nlow the choice © opt-in to happen before the collectio® and/or » Continue tracking consumers Who disable tracking technologies-
sharing occurs: ) . ) ) ) )
o Require more information o steps to optin 1o tracking than 1o opting
o Provide as much information as you can with consumers about who, out of tracking.
what and where their information is going to be shared, and for \
what purpose or purposes the information is going to pe shared.
o Have the privacy policy displayed prom'mently. R__E“S“O“U__R_“C“E__S_
o Allow consumers 1o manage {nformation collection and disclosure — New York Attormey General: Website Privacy Controls A Guide for Businesses
preferences- For example, whet information s collected and Who it _ \APP- A Comprehensive Guide to Creating2 sustainable Cookie Program
can be shared with. .
_ Connecticut Attorney General: Updated Enforcement Report pursuant t0
o Honor consumer requests 10 not have information shared or tracked. Connecticut Data Privacy Act
For example, if a consumer opts out of tracking, the website should
not continue fracking.

ENFORCEMENT ACTIONS
Federal Trade Commission: Bettertelp

Federal Trade Commission: Good Rx Federal Trade Commission: Premom CCPA: American Honda Mator Company
Complaint Complaint Complaint CCPA: Healthline
Consumer Alert Press Release Consumer Alert

Press Relbes

This document is offered for irlfurmatiunal purposes only and is not intended as legal advice. Consult an attorney Who is familiar with federal and state law addressing these topics.

NATIONAL AUTBM“B\LE DEALERS ASSUE\M\BN
BILE B 0 TYSONS, VA 22102 | 800.557.6232 | nada.org
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NADA COMPLIANCE ALERT

700Credit to File 5 Consolidated Breach Notice with the FTC on

Behalf of its Dealer Clients

Publisheq December 2, 2025

at least 500 consumers, A Notification event is the Unauthorizeq
acquisition of unencrypteqd customer information,

dealer clients,

In such notice, 700Credit would complete g of the requireq data
fields baseq on available information, including the identity of jtg
affected dealer clients. This would satisfy anv reportine~
obligation +he 4.1

fvmdg

Legal & Regulai
Affairs

g 800.557.6232 (office

regulatoryaffairs@nz

Experience
15% Higher
Back End Profit

With Al-Powereq Dealmaking

INCREASE DEALERSHIp
REVENUE g RETENTION

With NitroFils
Tire Protection Benefit

MNITROF

[ Learn #ore]
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US State Privacy Legislation Tracker 2025

Statute/bill in
legislative process

. Introduced

. In committee

" Incross chamber
In cross committee
Passed

B signed

. Inactive bills

. No comprehensive
bills introduced

¥) Last updated 24 Nov. 2025
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Types of Agreements

Data Sharing  Sales and Service Websites Sales Reporting eCommerce
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Artificial
Intelligence




R PRESIDENTIAL ACTIONS

ENSURING A NATT ONAL POLICY F RAMEWORK

FOR ARTIFICIAL INTELLIGENCE

Executive Orders December 1,2025

By the authority vested in me a5 President by the Constitution and the laws of the Uniteq States
of America, jt is hereby ordered:

Section 1 Purpose United States leadershlp In Artificial Intelligence (A1) wil) Promote Uniteq
States National ang €conomic Security ang dominance across many domaing Pursuant to

requiring entities to embed ideological bias within models. For example, a new Colorado [aw
banm‘ng “algorithmic discrimination may even force A Models to Produce false results in order
to avoid a “differential treatment or impact” on protecteqd groups. Third Qe .,

impermissibly regulate bevord cs.v .
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FEDERAL TRADE COMMission

PROTECTING AMERICA'S CONSUMERs Enforcement ~ Policy . Advice ang Guidance

Home / News ang Events News / Press Releases

For Release

News ang Events . About the FT¢ .,

ply, agency announces five law enforcement actions
use Al hype or sell Al technology that can pe used in
ays

September 25, 2024 OX0Q

Tags: Consumer Protection Bureau of Consumer Protection Work»at—Home
Going into Business deceptive/misleading conduct Technology
Opportunities, and Investments Advertising and Marketing
ncers, anq Reviews Online Advertislng and Marketing
Advertising and Marketing Basics Atrtificial Intelligence

The Federa| Trade Commission is taking
action against Mmultiple COmpanies that o =

have relied on artificial intelligence a5 a Operation

way to Supercharge deceptive or unfaijr = A' Comply
conduct that harms consumers, as part : ~

of its new Jaw enforcement sweep calleq

Operation Al Comply.

The cases being announcedq today
include actions against g Company Promoting an Al tool that enabled jts Customers to
Create fake reviews, 5 Company claiming to sell "A| Lawyer” Services, ang Mmultiple
Companies Claiming that they coulq use Al to help Consumers make money through

online storefronts,

”Using Al tools to trick, mislea
Khan.

Relateq Cases

DoNotPay
Ascend Ecom

Empire Holdings Group LLC, et
al. FTCy,

Rytr LLC, In the Matter of

FBA Machlne/Passive Scaling,
FTCv.

Related actions

Concurring Statement of
Commissioner Melissa Holyoak,
Joined by Chair Lina m. Khan In
the Matter of DoNotPay, Inc.

Dissenting Statement of
Commissloner Melissa Holyoak
Joined by Commissloner Andrew
N. Ferguson In the Matter of Rytr,
LLC

Concurring Statement of
Commissioner Andrew N,
Ferquson In +h . »
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US State Al Governance Legislation Tracker 2025

Statute/bill in
legislative process

. Introduced

. In committee

In cross chamber

In cross committee

. Passed
.~ Signed
" Inactive bills

No comprehensive
bills introduced

]
€D Last updated 1 July. 2025 1app



A battle among Republican lawmakers over the future of U.S. Al policy is threatem’ng to hold
UpP a must-pass annual Defenge bill.

“We MUST have one Federal Standard instead of 3 Patchwork of 50 State Regulatory

Regimes,” Trump wrote ina Truth Social post last month. f
————————190¢ial post }

Republicang were already split over 4 state A| regulation pan in May when such a provision "'

including Rep. Marjorie Taylor Greene (Ga.), Arkansas Gov. Sarah Huckabee Sanders and |
Florida Goy, Ron DeSantjs.

“There shoulq not be Moratorium on states rights for Al. States Mmust retain the right to

#NADASHOW
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CONSUMER FINANCIAL PROTECTION
BUREAU

12 CFR Part 1002
[Docket No, CFPB—2025—0040]
RIN 31 70-AB40

Small Business Lending Under the
Equal Cregijt Opportunity Act
(Regulation B)

AGENCY: Consumer Financia] Protection
Bureay,

ACTION: Proposed rule; request for
Public comment,

of Regulation B, subpart B,
impi_ementing changes to the Equal

advancing the Purposes of sectiop, 1071
and complying with recent executive
directives,

DATES: Commentg must be recejveq on
or before December 15, 2025,

identified by Docket No. CFPB-2025_
0040 or RIN 3170-AB4o, by any of the
following methods:

* Federal eRulem aking Portq].
https:, /meregu]ations.gou Follow the
instructiong for submitting Comments, A
brief Summary of thijg document wij] be
available at https://
Www‘regulations.gov/docket/CFPB-
2025-0040.

essage,
* Mail/Hand DeIiVer/Courier:
Comment Intake—1077 Reconsideration
ki

Washington, DC 20552,
Instructiong. The CFpPB €ncourages
the early submission of Comments, A]]

name and docket number or Regulatory
Information Number (RIN) for thig
miemaking. Because Paper mail jg
subject to delay, Commenters are
eéncouraged to sybpmjt Comments

edited to femove any identifying or
contact informatiop

FOR FURTHER INFORMATION CONTACT:
Dave Gettler, Paralega] Specialist, Office
of Regulations, at 202—435—7700 or

h ttps://reginquines. consumer

fmance.gav/, If you Trequire this

document ip an alternative electronic
format, please contact CFPB_
Accessibi]ity@cfpbigov.
SUPPLEMENTARY INFORMATION:
L Backgroung

In 2010, Congress passed the Dodd-
Frank Waj) Street Reform and Consumer
Protection Act (Dodd-Frank Act).
Section 1077 of that Act1 amended the
Equal Credit Opponuru'iy Act (ECOA) 2
to require that financia] institutiong
collect and report to the CFpg certain
data regarding applications for credit for

small busineggeg, Section 1077’
statutory burposes are to (1) facilitate
enforcement of air lending laws, and (2)

such guidance as may be necessary to
¢arry out, enforce, and compile data
Pursuant to section 1071,

The CFPB worked toward 5 section

issued a survey to collect information
about potentia] One-time costs to
financja] institutions tq Prepare to

_

! Public Law 111-203, tjt, X, section 1071, 124
Stat. 1376, 2056 (2010), codified at ECOA section
704B, 15 u.s.c. 1691c-2,

215 U.8.C. 169; et seq.

3The CFPB received 17 Comments jn response to
the request for information, See CFPB, Requests for

ic i1 i7 ket,

www.legu]atians.gnv/dacumen!/CFPB»ZDI 7-0011-
0001/comment.

collect and report data on sma]]
business lending,
On September 15, 2020, the CFPB

written feedback from other
stakeholders g5 well,

On October 8, 2021, the CFPB
Published in thg Federal] Register 5
Proposed rule (2021 Proposed rule)
amending Regulation B to implement
changes to ECOA made by section 1071
of the Dodg- Tank Act.4 The Comment
Period for the Proposed rule clogeq on
January 6, 2022,

e CFPB receiveq approximately
2,100 Comments on the Proposal during

credit unions, Community deveiupment
financja] institutions (CDFIs)
Community deveiupmeut Companjes,
Farm Credjt System (FCs) ienders,
online lenders, anq others; natjona] and
regional industry trade associations;
software vendors; business advocacy

On May 31, 2023, the CFpB Published
a final rule jn the Federal Register to
implement section 1071 by adding

can be found jp the preamb)e to the
2023 fina] rye,

On July 3, 2024, the CFPB Ppublished
in the Federa] Register an interim fing]
rule (2024 interim fing] rule)s to extend

Prelim, Inj., Texqas Bankers Ass'p v, CFPB, No. 7:23_

CV-00144 (S.D. Tex. July 31, 2023), https://ﬁ]es.

finance.gov/f/q, ents/cfph _Pi_order_
texas_bankers.pdf; Order Granting Intervenors’
Mots. For Prelip,. Inj., Texoc pA. 1 . erve

#NADASHOW




DERAL REGISTER
1o the public of the proposed
d regulations. The
is to give i
rtunity to participa\e in the
rule making prior o the adoption of the final
rules.

CONSUMER FINANCIAL PROTECTION
BUREAU

12 CFR part 1002
[Docket No. CFPB—2025-0039]
RIN 3170-AB54

Equal Credit Opporlunity Act
(Regulation B

AGENCY: Consumer Financial Protection
Bureau.

ACTION: Proposed rule; yequest for
public comment.

SUMMARY: The Consumer Financial
Protection Bureau
issuing a proposed T
comment that amends provisions
related to disparate impact,

jcants OT

e Credit
Act (ECOA or Act). The
s would facilitate
compliance with ECOA by clarifying the
obligations imposed by the st X
DATES: Comments must be received on
December 15,

following methods:

o Federal eRulemaking Portal:
https://wwwiregulations.govi Follow the
instructions for submitting O

brief summary of this doc

available at https:/
www,regulations.gov/docket/CFPB—
2025-0039,

o Email: 2025-NPRM—ECOA@
cfpb-gov: Tnclude Docket No. CFPB-
2025—0039 or RIN 3170~AB54 in the
subject line of the message:

o Mail/Hand Delivery/Courier:
Comment Intake—2025 NPRM ECOA,
clo Legal Division Docket Manager,
Consumer Financial Protection Bureau,
1700 G Street NW, Washington DC

0552.
Instructions: The CFPB encourages
]y submission of comments- All

submissions should include the agency
mber OF Regulatory
(RIN) for this

porting
art of the public
lic disclosure-
n or sensitive
mation, such as account
Security pumbers, OF
viduals, should not
4. Submissions will not be
edited to remove any identifying of
contact information-
FOR FURTHER INFORMA‘TION CONTACT:
Dave Gettler, Paralegal Specialist, Office
of Regulalions, at 202—435—7700 or
https://reginquin’es,consumer
financeigov/. 1f you require this

document in an alternative electronic
format, please contact CFPB_
Accessibility@cfpb.gov.
SUPPLEMENTARY lNFORMATlON'.

1. Summary

Pursuant to its authority under ECOA,
15 U.S.C. 1691b(a) and the Dodd—Frank
Wall Street Reform and Con

Protection Act (Dodd-
u.s.C 5512(b),

rtaining to: W
s cognizable unde:

Act; un cumstances &
creditor may b€ deemed to be
discouraging a applicant OF
prospentive applicant; and under what
conditions may a creditor offer special
purpose credit programs:

In 2020, the Bureau jgsued @ Request
for Information o2 ECOA and
Regulation B (RFD.* The RFI solicited
information about disparate impact,
pmspective ap i
purpose CT
topics- The
comments
RFland obtain
the course of carry’
responsibilities.

In orde y out the purposes of
ECOA, the poses changes t0
Regulation B to provxde that ECOA does
not authorize disparate-impact 1jability

. —
T g5 FR 46600 (AUg: 3, 2020)-

Federal Register
Vol. 90, No. 217

Thursday, November 13, 2025

(effects test), further define
discouragement, and add prohibitions
and restrictions for special purpose
credit programs:

1L Background
A. Introduction

Congress enacted ECOA in 1974 (1974
“{o insure that various financial
s and i

with fairness, imp
discrimination on
marital status.” TO thi
701(a) of ECOA

any creditor t0 discri
applicant o2 the

Governors O eserve
System (Board) promulgaled regulations
implementing ECOA.In 1976, Congress
reenacted ECOA in its entirety,
amending ECOA to add additional
categories O d discriminationt
(1976 Act):
unlawful for
discriminate agail

to any aspec

applicant has the
(2) because all or
income derives from any public
rogram; O% (3) because the
in good faith exercised
¢ Consumer Credit
sis).2 The
Board, i
rulemaking authority unde’
pmmulgated regulations, after notice-
and—comment, to implement the 1976
Act.
n 2011, the Dodd-Frank Act
transferred iesponsibility for ECOA
Bureau.? It
to the Bureal
jance

.
215 u.s.C. 1691(a)-
3public Law 111-203, 124 Stat. 1376 (2010).
apodd-Frank Act section 1029 generally excludes
from this transfer of authority, subject to certain
tions, any rulemaking authority over & motor
vehicle dealer that is predominantly engaged in the
Continued
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NADA COMPLIANCE ALERT

Court Overturns FTC Negative Option
Rule

Published July 10, 2025 fvm &

What's New: On July 8, the U.S. Court of Appeals for the Eighth Contact

Option Rule, The rule would haye required contracts with certain
auto-renewsg| and similar features to have Specific disclosure and
Cancellation requirements, The Opinion vacateg the rule in jts entirety
and Nationwide,

Legal & Regula |
Affairs

g 800.557.6232 (office |

regulatoryaﬂairs@nz

Experience
€mphasizeq that the Opportunity to pe heard earlier in the rulemaking g’/cokHé%ze;r » |
Of
Process was not harmless €rror and coylg have impacted the FTC’s i Ak Powered Doamaking _ ,
decision on issuing the final rule, Ky '
Why it Matters: The rule was set to go into effect on July 14, The ryje L
Was originally set to take effect on May 14, put the FTC delayed f B
implementation by 60 days. INCREASE DEAL ERsyyp
REVENUE & RETENTION #NADASHOW
Dealerships offering contracts with automatic renewals, free to pay, e it Nerofi "
ire I'OIP([IO" enel
or fee to Pay conversion (a consumer receives goods Or services for
free ora Nominal fee for 4 trial period and js charged a fee after a tria) IW,N/TROFIL[

Period unlesg they afﬁrmatively €ancel) woulg have had to compnh,
with the ryle,
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NADA

Court Overturns Feg One-to-One
onsent Marketing Consent Rule.

Published January 29, 2025

Ppeals for the Eleventh Circuit ¢
arding one

-to-one-consent (othe
0 into effect on Monday,

“FCC”) Rule reg
le”) that was Settog
Oonwide,

pho

rwise known ag “closing
rule in jts entirety and natj

January 27. The opinion vacates the

New requirements. Th

e FCC made cle
the lead geénerator to

retain proof of consent,
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Federal Communications Commission DA 25-312

Before the
Federal Communications Commission
Washington, D.C. 20554
In the Matter of )
)
Rules and Regulations Implementing the ) CG Docket No. 02-278
Telephone Consumer Protection Act of 1991 )
ORDER
Adopted: April 7, 2025 Released: April 7, 2025

By the Acting Chief, Consumer and Governmental Affairs Bureau:

L INTRODUCTION

. In this Order, W€ grant a li ited waiver delaying the effective date of section
64.1200(a)(10) of the Commission’s rules to the extent the rule requires callers to treat a request to revoke
consent made by a called party in response to one type of message as applicable t0 all future robocalls and
robotexts from that caller on unrelated matters.' Speciﬁcally, we find that good cause exists to delay the
effective date for this requirement until April 11, 2026 to allow affected parties @ reasonable opportunity
to implement modifications to communications systems in a cost-effective manner to ensure that they can
process revocation requests in accordance with this rule.

1L BACKGROUND

2. TCPA Consent Order. On February 16, 2024, the Commission released the TCPA
Consent Order adopting various rules governing, and issuing clarifications relating to, the ability of
consumers to revoke consent tO receive unwanted robocalls and robotexts.2 Inso doing, the Commission
adopted section 64.1200(a)(10) of the rules, which requires in relevant part that “[ilfa called party uses
any [reasonable] method to revoke consent, that consent s considered definitively revoked and the caller
may not send additional robocalls and robotexts.”

3. The Commission also clarified that “[o]nce that consent is revoked, the caller may no
longer make robocalls or send robotexts t0 2 called party absent an exemption 10 the consent oblig'a.tion.”4
The Commission noted that it has granted exemptions from the consent requirement for certain categories

/

1 See 47 CFR § 64.1200(a)(1 0). As of the date of this Order, section 64.1200(a)(10) has not been published in the
CFR. The current effective date for compliance with this requirement is April 11, 2025. For purposes of this Order,
the terms «robocall” and «robotext” mean any call or text made using an autodialer or any call that contains an
artificial or prerecorded voice message.

2 See Rules and Regulations Implementing the Telephone Consumer Protection Act of 1991, CG Docket No. 02-278,
Report and Order and Further Notice of Proposed Rulemaking, FCC 24-24 (rel. Feb. 16,2024) (TCPA Consent

T Aamhane Consumer Protection Act (TCPA) generally requires any person making robocalls of
CUE T« ~ansent absent an emergency purpose oran applicable

#NADASHOW



Federa] Commum'cations Commissigp FCC 25-76
Before the

Federa] Commum‘cations Commission
Washington, D.C. 20554

In the Matter of

Advanced Methods to Target and Eliminate CG Docket No, 17-59
Unlawfy] Robocalls

Call Authentication Trust Anchor WC Docket No. 17-97

Rules angd Regulationg Implementing the Telephone CG Docket No, 02-278

Consumer Protection Act of 1991

Dismissa] of Outdated or Otherwise Moot
Robocalls Petitiong

)
)
)
)
)
)
)
)
)
)
) CG Docket No. 25.3¢7
)

NINTH FURTHER NOTICE oF PROPOSED RULEMAKING INcG DOCKET No, 17-59;
SEVENTH FURTHER NOTICE oF PROPOSED RULEMAKING INwc DOCKET No, 17-97;
FURTHER NOTICE oF PROPOSED RULEMAKING INcG DOCKET No, 02-278; PUBLIC

NOTICE 1N CG DOCKET NO. 25-397

Adopted: October 28, 2025 Releaseq:; October 29, 2025

L INTRODUCTION ............................................
1L BACKGROUND ......................................................
A. STIR/SHAKEN Framework 5
B. Presenting Caller Name
C. Calls On'ginating from Outsjde of

B. Defining Caer Identity Informatj
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CRA
Litigation

Case 2:25—cv—02255—DC—AC pocument

1| GIBSON, DUNN & CRUTCHER LLP
BENJAMIN WAGNER, State Bar No. 163581

310 University Avenue
Palo Alto, CA 04301-1744
50.849.5395

2
3|| Telephone:
Facsimile: 640.849.5095
4

BWagner@gibsondunn.com

5| RACHELS. BRASS, State Bar No. 219301
One Embarcader i
6| San Francisco,
Telephone:
7\ Facsimile:
RBrass@gibsondunn.com
3
STACIE B. FLETCHER (pro hac vice fo
9\ MIGUEL A. ESTRADA (pro hac vice fol
VERONICAJ T.GOOD!

10 1700 M Street N-W-
Washington, L- 90036-4504

11| Telephone: 02.955.8500
Facsimile: 702.467.0539
12\l SFletcher@ ibsondunn.com
MEstrada@gibsondunn.com

13 VGoodson@gibsondunn.com

14\ Attorneys for Plaintiff’ D_aimler Truck
(additional counsel on signature pages

15

SON, State Bar No. 314

1 Filed og/11/25 Page 10f51

rthcoming)
rthcoming

North America LLC

16 [N THE UNITED GTATES DISTRICT COURT
17 FOR THE EASTERN DISTRICT OF CALIFORNIA

18| pAIMLER TRUCK NORTH AMERICA LLC, Civil Action No-

MOTORS, LLC,
19 I?:CEgEQ thlig?IAL COMPLAINT FOR DECLAR
and VOLVO GROUP NORTH AMERICA LLC, JUDGMENT AND INJUNCT
20 RELIEF
Plaintiffs,
21
22 V.
23

CALIFORNlA AIR RESOURCES BO
24| STEVEN S. CLIFF fficial
Executive Officer of the California AIr
25]| Resources Board;

26| as the Governor of California,

Defendants.

27

28
COMPLAIN

ARD;
, in his official capacxty as the

and GAVIN NEWSOM, in his official capacity

T FOR DECLARATORY )

1
[UDGMENT AND INJUNC
CASENO.

TIVE RE

oo
~
O\MAw
(S}

el

Case 3:25
:29-cv-04966
Document1  Fileq 06/12/2
5 Pa
ge 1 of 43

,Ing BonTa

orney G

ISVIYUNG A Pﬁzllflr(al of California
upervising D

Niervisi g Deputy Attorne

KATHERIN%C?(?RSL State Bai, Sgn;gal

CoaTERI MCLOUMOND, State Bar. N %

< ON, State Bar No 3002.73949453

X 8

De
lg ilgyc?;;tyogtre Y GenerflK’ State Bar No. 26886
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Oakland, C
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T 12-
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un, :
sel on signature pages)
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MASS ACII\_}WEALTH OF ELAWARE Case No. 25-cy-
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Trade/Tariffs




NADA Responds to
Tariffs on Canada,
Mexico, China

Published February 5, 2025

TYSONS, Va. National Auto
Dealers Association (NADA)
President and CEO Mike
Stanton on Tuesday issued

the following statement in
response to proposed and
implemented tariffs on Canada,
Mexico and China:

‘New-car affordability is

a persistent challenge for
consumers and dealers alike.
Tariffs on U.S. trading partners,
who are vital to our automotive
supply chains, would make it
harder for average Americans
to afford the new vehicles of
their choice. It is our hope
that we can address many of
our nation’s challenges without
the use of tariffs that would

so significantly impact the
U.S. auto industry, jobs and
consumers.”

NADA

NADA Statement on
March 4 Tariffs on
Canada and Mexico
Published March 6, 2025

TYSONS, Va. The National
Automobile Dealers
Association (NADA) on
Tuesday released the following
statement in response to the
implementation of 25% tariffs
on Canada and Mexico:

“America’s franchised new-
car and truck dealers are in
the business of matching
customers with vehicles that
meet their needs and budgets.
Affordability and availability
are already persistent
challenges that dealers must
overcome every day to get
customers into the right
vehicles.

[E

NADA Statement

on March 26
Announcement of 25%
Tariffs

Published March 28, 2025

TYSONS, Va. The National
Automobile Dealers
Association (NADA) released
the following statement

on Thursday regarding
President Donald J. Trump’s
announcement that his
administration will impose
25 percent tariffs on
imported automobiles and
certain automobile parts:

“Matching customers with
vehicles they can afford
has been a continuing
challenge for America’s
new car and truck dealers.
The tariffs announced
Wednesday could put the
purchase of a new car out
of reach for an increasing
number of American
consumers.

NADA

NADA | [SSUE ALERT

NADA, industry coalition warns Trump administration of “domino effect” on

parts tariffs

What’s new: On Tuesday, April 21, NADA joined the Alliance for Automotive Innovation and five
other trade associations representing a large cross section of the auto industry in sending a_letter to
Trump Administration officials warning of the potential destabilizing effects of the 25 percent tariffs
on automotive parts, and saying the president’s potential openness to reconsidering such tariffs

would be “welcome relief”

Why it matters: The letter is part of NADA’s continued communications with the White House, the

NADA | D|RECTORS ALER

Chairman Tom Castriota and CEO Mike Stanton: Update on Tariffs to

Office of the U.S. Trade Representative, Department of Treasury, Department ¢~ ~
government agencies and Congress regarding the impact of ongoing tariffs.

Tell me more: The letter sent to Treasury Secretary Scott Bessent, Commerce $
Lutnick and U.S. Trade Representative Jamieson Greer was signed by NADA, All
Innovation, American Automotive Policy Council, Autos Drive America, AIADA,
Vehicle Suppliers Association. It points out that President Trump has indicated
reconsidering the parts tariffs that are scheduled to go into effect no later thar
details how these tariffs would impact existing automotive supply chains, costt
dealerships’ ability to service and repair cars.

Board and ATAEs

Go deeper:

Wa want to briefly update you on the fluid situation regarding tariffs, including the Presic

NADA | |SSUE ALERT

Update on Newly Imposed Tariffs

What’s new: On March 26, President Trump announced the imposition of a 25% tariff on imports of
automobiles and certain automobile parts:

+ The 25% tariff will be applied to imported fully-assembled passenger vehicles including
sedans, SUVs, crossovers, minivans, and cargo vans as well as light trucks. The U.S. will start
collecting the new tariff on automobiles on April 3.

+ The 25% tariff will also be applied to certain imported automobile parts, specifically engines,
engine parts, transmissions, powertrain parts, and electrical components. The tariff on these
automobile parts will take effect no later than May 3, 2025. Additional auto parts may be
added to the list of those subject to the tariff after 90 days.

« Entities that import completed automobiles duty-free under the United States-Mexico-Canada
Agreement (USMCA) will have the opportunity to certify their U.S. content so that the 25%
tariff will only apply to the value of their non-U.S. content.

+ Similarly, automobile parts that are compliant with the USMCA will not be subject to the tariff
until the Secretary of Commerce creates a process to apply the tariff to parts’ non-U.S.
content.

In addition to the auto-specific tariffs announced on March 26, a number of other existing tariffs
apply to autos or auto parts, including the 25% tariff on imported steel and aluminum and, for non-
USMCA compliant vehicles, the 25% tariff on imported light-duty trucks and the 2.5% tariff on
passenger cars.

On Wednesday, April 2, the administration also announced 10% “reciprocal” tariffs on all imported
goods as well as higher tariffs tailored for each of about 60 countries that have the largest barriers to

cement late Wednesday that the administration will impose 25 percent tariffs on
biles (beginning April 3) and certain automobile parts (no later than May 3.)

as had ongoing meetings on tariffs with White House staff, the Office of the U.S.
intative (USTR), the U.S. Treasury, the Small Business Administration (SBA), Congri
hip and members of Congress, senior legislative staff, and President Trump's tran:

ninistration and federal agencies have been respectful and willing to understand c
IS on many issues that affect our dealers and industry. Our efforts will continue to
ng the Administration and Capitol Hill about the anticipated impact of trade policy
ensure those decisions are well-informed.

ion, we continue to engage with the OEMs, the Alliance, and other industry trade
ions. NADA has been and will continue to be the dealers' voice, and we are worki
to better understand the president’s tariff announcement and its overall impact ol
1ip operations.

owing is our public statement:

ing customers with vehicles they can afford has been a continuing challenge for An
‘and truck dealers. The tariffs announced Wednesday could put the purchase of a
each for an increasing number of American consumers. It is essential that the pote
of tariffs on consumers and main street businesses be fully considered.”

continue to provide updates on these developments.

‘e information, please click on the following links from The White House and Johi
h analyst, Bank of America Securities:

act Sheet: President Donald J. Trump Adjusts Imports of Automobiles and Automol
ato the United States

thicken tax 2.0 goes whole hog - 25% tariff reality sets in




ESTIONS?

#NADASHOW




DON'T FORGET

Complete the workshop evaluation
found in the NADA Show app.

LAS VEGAS

TUESDAY-FRIDAY
FEBRUARY 3-6

2 Download on the
' App Store

sponsored by
' ch;TaogNle Play GUbagoo
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