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ATD Chairman Steve Bassett: Election Time at ATD

With the 2020 Prasidential election fight around the Corner—and ballots. going out for ATD line
'epresentative seats—it's an opportune time to discuss how your ATD officials are elected, and
how they represent your interests at your national association, A sentiment | hear from new line
representatives all the time is that many dealers do not realize how much ATD does for its
members. | know this because I had the same feeling when | first Joined the ATD board in 201 5,
and now | have the privitege of having the driver’s side view,

Source: ATD
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COVID-19 Pandemic Stalls Replacement Cycles “! think the good news is in
Motor carriers paused their replacement cycles during the early  oyr industry, yoy eventually
days of the COVID-19 Ppandemic, but most dealers, flests and have to replace those
analysts said the industry merely delayed making purchases for trucks. You can delay

afew months, ang they don't expect long-term changes. When Purchasing for six months
or 12 months, but those
trucks still get age on them,
and they still have a higher
cost of operation, and the
newer trucks [are] cleaner,
greener and better fuel-
economy trucks,”

in the United States,
Source: Transport Topics

clearing 17,000 as Freightliner notched a leading 41,195 market Steve Bassett, ATD

Chairman, Transport Topics,
the economy chugged on despite the Pandemic, sales of new Sept. 15
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sales had posted the first year-over-year decline in alittle more
than two years, Year-to-date sales in August fell to 114,795,
down 37.4% compared with 2018, AWl truck brands in the
month pested Year-over-year declines, with all but one
declining by double digits.

Source: Transport Topics

Editor's Note: While there are encouraging signs for U.8. Class
8 retail sales, ajf hea Vy-duty trick makers are stilf expecting
significant safes declines this year from their forecas ted sales
and compared to Previous years due to the pandemic ang
related e incertainty. ATD ir to urge
Suspension of the federa/ excise tax FET) which would retain
Jobs in the industry, spur new truck sajes, and replace older
trucks with newer, cleaner, and safer trucks,
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The next available class,
which includes six sessions
over the course of g year,
starts Mar. 8, 2021, Cjick
here for more details,

DISCOVER WHAT'S New »» . 9

Dear =

The Digital Experience
‘ Your Customers Expect.

Court Denies Wisconsin Trucking Company's Refund for FET on Glider Kits

A Wisconsin trucking company's claim against the United States for a refund of over 39 million in
federal excise taxes was denied last week by a fadera) court. The trucking com pany, Schneider
Nationa! Leasing, paid FET related to the purchase of nearly 1000 truck tractors that were
“refurbisheq” using glider Kits, but argued that a refung Wwas due because the “75% rule”
exemption in LR.C. § 4052(n applied to those articles. The court denied the refund claim sought
by Schneider finding that the “T5% rule” generally did not apply in these circumstances because
the use of the glider kits did not result in the “repair or modification of an existing tractor,” but
instead “resulted in the creation of a new or different Itaxabie) tractor”

money by altering vehicles to increase their em| issions in violation of the Clean Air Act.
Source: Law3go
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Jodie Teuton Retums to "The Dave Nemo' Radio Show Tweets b, er, uckDealers o

AT Truck Deaters
Teuton Discusses Efforts to Repea) the FET -

Trey My, o
3

Jodie Teuton, chairwoman of the American Truck Dealers (ATD).feturned to “The paye Nemo Show” on siriys
XM on Dec. 11,2018, to lscuss efforts to repeal the federai excise 18X (FET) on heavy-duty trycks,
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Our Mission

T Myt Selected as 2019 Truck Deair,.
e natonal awars, sponsord by AT, e,

Vision :
ATD, a division of NADA, is the recognized voice of !‘,’,‘i,ﬁ‘,’gﬂ:

commercial truck dealers and their premier source for

advocacy, industy relations, ang education. ATD

membership is integral to dealers business,

Mission

To serve and represent the specific needs of

franchised commercialtrycic dealer members through 4 R IORC T e
federal advocacy, industry elations, education ang I Y ¢ NWW.titzarch, goy

other services,

NADA Launches Initiative
CORE VALUES Carmers
ATD members value inegri, Participation,
professionaiism, advocacy ang community,

Complte Vision Statement ¢
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ADVERTISING » TERMS & CONDITIONS

All contents of sponsorships or advertisements are subject to ATD’s approval, which may be withheld if the content
is determined at ATD’s sole discretion to be obscene, offensive, illegal, used without permission or otherwise
inappropriate for the requested mode of presentation, whether print, electronic or other. ATD reserves the absolute
right to reject or cancel any sponsorship, advertisement, insertion order or position commitment at any time.

DETAILS

e [nsertion orders and cancellations must be received in writing at least thirty days prior to any webinar or campaign start date to avoid penalty. Some
orders noncancelable.

e All digital advertising placements are invoiced monthly, unless prior arrangements have been made an agreed to by both parties.
e [nsertion orders are considered binding contracts.

NOTICES
e ATD reserves the right to add the word “Advertisement” to any presentation that resembles editorial matter.
e Positioning of advertisements is at the discretion of ATD.

e ATD shall have no liability for errors in key numbers, advertisers’ index or booth number information.

e No conditions shall be binding on ATD unless specifically agreed to in writing by ATD.
Rates are subject to change on notice from ATD.

e Liahility for content of any webinars or ads (text, representation, illustration, video or other presentation) is
assumed by sponsors, advertisers and advertising agencies for any claims arising therefrom against ATD.

e ATD is not liable for delays in delivery and/or non-delivery in the event of an Act of God, action by any
governmental entity, fire, flood, insurrection, riot, explosion, embargo, strikes, labor or material shortage,
transportation interruption of any kind, work slowdown or any condition beyond the control of ATD affecting
production or delivery in any manner.

e ATD will not supply proof of purchase for any adverstisment or sponsorship other than print.
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