
The source dealers are turning to for best practices and tips to 
keep their dealerships ahead of the game.

UPCOMING EPISODES
“Smarter Customers, Stronger Deals:  
The Power of Financial Literacy,” with American 
Financial Services Association President 
Celia Winslow
Buying a vehicle is one of the biggest financial 
decisions consumers make, yet many walk 
into the showroom confused about available 
options. As we prepare for Financial Literacy 
Month in April, AFSA President Celia Winslow 
joins us to explore how improving financial 
literacy transforms the dealership experience 
for everyone involved. Learn how to explain the 
complexities to buyers without overwhelming 
them. More financially literate customers are 
happier customers, and happier customers 
boost long-term loyalty and retention rates at 
your stores.

“NADA Market Beat: Q1 Review, Q2 Preview,”  
with NADA Chief Economist Patrick Manzi
Manzi reviews how the U.S. light vehicle market 
performed in Q1 and what are the biggest 
forces affecting auto retail, including inventory 
discipline, pricing and affordability pressures, 
interest rates, tariff impacts and more. Manzi 
also offers his expert insights into what dealers, 
automakers and consumers might expect in the 
months ahead.
 

“Beyond Velocity: Used Vehicle Investment 
Management,” with vAuto Founder Dale Pollak
In his latest book, Pollak challenges traditional 
beliefs and assumptions that have governed 
used vehicle departments for over a century. 
He joins us for a lively discussion and offers 
dealers actionable strategies and resources 
for used vehicle operations to drive success in 
today’s historically challenging market.

“Demystifying Warranties,” with NADA Academy 
Instructor Leigh Yates
Warranties are a complex part of dealership 
operations, yet getting them right is essential. In 
this episode, we break down why the differences 
between warranties—like bumper-to-bumper, 
powertrain, emissions and EV battery coverage—
often create confusion and what dealerships 
need to know to stay compliant. Learn about 
warranty audits, costly chargebacks, the risks 
of incorrect claims and practical steps to avoid 
expensive errors. 
 

“The Race for Success,” with Vice President of 
Global Cadillac Kristian Aquilina
Join us as we discuss Cadillac’s recent foray 
into Formula 1 racing with its new global 
leader. Hear about the team’s debut season, 
the challenges of performing at the pinnacle 
of motorsport, how technology and innovation 
are shaping their strategy, and what lessons in 
teamwork have been critical on this new venture.

Contact the NADA Business Development team with any questions, or to reserve your  
NADA Dealer Driven podcast sponsorship today!

SPONSOR RECEIVES
	• Podcast Promotion: on nada.org through NADA social media posts and 

via NADA Headlines—our daily e-newsletter; nearly 70,000 subscribers.

	• Two 15-second self-produced commercials per episode; airs once at 
the beginning and once in the middle.

	• Sponsor logo with link included in the episode info at  
nada.org/dealerdriven.

	• “Sponsored by” and your company’s name/brand mentioned in NADA 
social media posts and NADA Headlines feature about the episode(s).
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Hosted by Camron Wilson and  
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