TOP 5%
OF FIRST-WEEK

AUDIENCES
WORLDWIDE*

Best practices and timely tips dealers will immediately
implement to improve their day-to-day operations.
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SOCIAL MEDIA IMPRESSIONS

CUMULATIVE AUDIENCE

SPONSOR AN EPISODE

“From the Corps to the Corner Office:
Bill Denton’s Leadership Playbook” with
Bill Denton, President & COO of Allen Samuels
Auto Group, Waco TX.

e Human interest story of Bill's climb up the
ladder from Service Advisor to multilocation
dealership owner.

® Release date: October 5

“Al Is Changing Search. Is Your Dealership
Ready?” with Greg Gifford, Chief Strategy
Officer at SearchLab Digital.

e Practical advice for how dealers can attract
more shoppers online, improve their visibility,
drive more qualified traffic and be the
dealership shoppers find first.

o Release date: October 26

“Fueling the Technician Pipeline: Inside ASE's
$25 Million Grant Win" with George Arrants,
VP of the ASE Education Foundation and
Megan Dolan, NADA Director of Program
Development.

* What this means for dealers, how
apprenticeship programs can strengthen
technician recruitment / retention, and how
dealerships can participate.

® Release date: November 16
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AVERAGE AUDIENCE
PER EPISODE

“The Results Are In: Post-Election Review
& Political Forecast” with Josh Heit,
NADA PAC Director.
* The balance of power, the messages voters
sent to Washington, and what it all means to
auto dealers and the industry.

¢ Release date: December 7

“What's Ahead for Dealers in 2027?" with
NADA and industry subject matter experts.

* Roundtable discussion examines the trends
and developments that shaped 2026—and
looks ahead to what dealers can expect
in 2027.

e Release date: December 28

SPONSOR A SERIES

6 Popular Series: NADA Market Bez

with NADA's Chief Economist,
Patrick Manzi.

* Looks at the current state of
automotive retail, future projections
and practical guidance for dealers.

O New Series: Career Driven

e Semi-annual series where we
focus on remarkable individuals
in the industry that have
overcome obstacles and provide
daily inspiration.

SPONSOR RECEIVES

¢ Podcast Promotion: on nada.org
through NADA social media posts
and via NADA Headlines—our
daily e-newsletter; nearly 70,000
subscribers.

¢ Two 15-second self-produced
commercials per episode; airs once at
the beginning and once in the middle.

e Sponsor logo with link included in the
episode info at nada.org/dealerdriven.

¢ “Sponsored by” and your company's
name/brand mentioned in NADA social
media posts and NADA Headlines
feature about the episode(s).

$5,000 PER EPISOD

Contact us with any questions, or
to reserve your NADA Dealer Driven
podcast sponsorship today!

Michele Schaner
703.821.7146 + mschaner@nada.org

Dan Ruddy
703.821.4646 + druddy@nada.org

*0n BuzzSprout, the world's largest podcast platform.
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