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Best practices and timely tips dealers will immediately 
implement to improve their day-to-day operations.

SPONSOR AN EPISODE
“When Vehicles Become Data Liabilities”
with Sherryl Nens, Privacy4Cars

	• Focus on what dealers should know about 
vehicle data risks.

	• Release date: July 27.

“Hype vs. Reality: The Auto Tech That Will 
Actually Change Your Business” with  
Steve Greenfield, CEO, Automotive Ventures.

	• Focus on products, software and 
systems soon to debut and change 
consumer behavior.

	• Release date: August 10.

“The Consequences of Your Decisions Have 
Changed. Have You?” with Camron Wilson, 
Michael Hayes and new co-host Brian Crossin.

	• Candid conversation about dealership 
operations.

	• Release date: September 14.

“NADA Show 2027 Education and Events 
Roundup” with NADA’s Alison Wides and 
Ashley Kempson.

	• Exciting update on what to look forward to 
in Orlando.

	• Release date: October 26.

Contact us with any questions, or 
to reserve your NADA Dealer Driven 
podcast sponsorship today!

SPONSOR RECEIVES
	• Podcast Promotion: on nada.org 

through NADA social media posts 
and via NADA Headlines—our 
daily e-newsletter; nearly 70,000 
subscribers.

	• Two 15-second self-produced 
commercials per episode; airs once at 
the beginning and once in the middle.

	• Sponsor logo with link included in the 
episode info at nada.org/dealerdriven.

	• “Sponsored by” and your company’s 
name/brand mentioned in NADA social 
media posts and NADA Headlines 
feature about the episode(s).

Michele Schaner 
703.821.7146 • mschaner@nada.org

Dan Ruddy 
703.821.4646 • druddy@nada.org

71,000+ 
CUMULATIVE AUDIENCE

SPONSOR THE NADA PODCAST

Hosted by Camron Wilson and Michael Hayes, NADA Education Leaders

 TOP 5% 
OF FIRST-WEEK

AUDIENCES WORLDWIDE*

* Source: https://buzzsprout.com/stats

$5,000 PER EPISODE

1,175,800+  
SOCIAL MEDIA IMPRESSIONS

70%   
AVERAGE CONSUMPTION 
RATE PER EPISODE

Popular Series: NADA Market Beat 
with NADA’s Chief Economist,  
Patrick Manzi.

	• Looks at the current state of 
automotive retail, future projections 
and practical guidance for dealers.

	• Release dates: July 13 (sponsored) 
and TBD Season 3.

New Series: Career Driven

	• Semi-annual series where we 
focus on remarkable individuals 
in the industry that have 
overcome obstacles and provide 
daily inspiration.

	• Release dates: October 5  
and TBD Season 3.

SPONSOR A SERIES

nada.org/dealerdriven
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