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Publicize Your Event:  Tips for Great Media Coverage

We have a great story to tell, so get the word out before, during & after your event!

· Note lead times; contact magazines two months in advance of the event date, television stations a month in advance, and newspapers two weeks in advance. Make periodic follow-up calls up until the day of the event. If the publication’s or station’s deadline has passed, ask them to do a story/interview on the issue of careers in automobile or truck dealerships. 

· Target reporters in various news segments, including metro, lifestyle, parenting, jobs and automotive beats.  Confirm the name and contact info for each reporter. 

· Invite local celebrities including local, state and federal legislators or media personalities to attract the media to your event. 

· Meet with dealership personnel who may be talking to the media and review your key messages together.  Prepare a one-page list of talking points to distribute to your spokespeople. 

· Prepare press kits in advance for media representatives who come to your dealership.  Use the sample press release, customized to your event and printed on your letterhead.  Include a copy of the job openings in your region and talking points, if you have them, on your letterhead.  List contact names at your dealership with phone numbers and email addresses. 

· Plan activities that would look good in photos or video. Hire a photographer and/or videographer, or have an experienced staff member take photographs and/or video. *

· Incorporate Career Event messages into your regular print and online advertising.  

· Look for stories in the news—especially about recent studies or surveys—and tie them in with your event information.  NADA’s enewsletter, NADA Headlines is a great resource for this information. 

· Take advantage of added value incentives provided by your regular media outlets, including public service announcements, interviews on television and/or radio talk shows, and Web sites that will link to your event information. 

· Alert the local media to opportunities to interview your staff and demonstrations that they will be able to film. 

· Choose the best photos to send to local print media that do not attend, and email them to the state Associated Press and other wire services.  Include captions and contact information.  

· Send your best photos to acm@nada.org for inclusion on the NADA Web site.* 

* Be aware that you may need permission from the schools to use visual images that include young people [image: image2.wmf][image: image3.png]



