
Publicize Your Event:  Tips to Get the Word Out

· Use the banner ads available online for your Web site and link to www.nada.org/careers. 

· Create color or black and white adds with the logos and artwork provided on the Web site and include event information in your other advertising in the weeks leading up to your event. 

· Invite TV, radio and print media to cover your event.  

· Send information to print and online calendars, including those of local schools.  Many schools have a parent email service too. 

· Put up posters and leave flyers at your dealership, at schools, local businesses, and at other places where young people gather. 

· Encourage the schools to invite all students who sign up, not just those in automotive classes. 

· Send photos, news releases and video clips to media as soon as your event is over. 

Participating students suggested advertising more via radio, television and flyers to attract more students. 
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